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4+ Our framework for action:
Policy-making for advancing sustainable societie

Tackling the Hardware...
Achieving progress in the introduction of
sustainable consumption and production

. ) |
i issues into formal processes considering
|
|
i

i ) Marrakech Process for
%~ Sustainable Consumption and \_>

Production appropriate links to businesses, buildings,
education, tourism, national action plans,
- eco-labelling, eco-design, etc.
f’”"‘!-tiﬁ United Nations Decade on e

...and the Software

W Education for Sustainable |:> | _—— omware
i ngaging, encouraging and enabling |
Development | actions to foster sustainable lifestyles |

and maker them desirable —

m\\ UNESCQO Bonn Declaration 2009
e L

International organizations (UNESCO, OECD...) I
i Civil society (e.g. Consumer Citizenship Network) ;
| Private sector ;

10-Year Framework of Programme on SCP (2010)
International, regional and national strategies for sustainable development
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UNEP’s approach and contribution

Environment for Development

Support change in lifestyles, consumer
choices and behaviors

Business responsibility in producing
« stuff » vs. goods & services with real value '
to society '

Governments enabling framework, market
Instruments, incentives and measures,
raising awareness

Promoting SCP and ESC at the
iInternational level: Marrakech Process on
SCP



Oslo Declaration on Sustainable Consumntion
Oslo. Norway. 12 February 2005

The Challenge

The future course of the world depends on humanity’s ability to provide a high quality of
life for a prospective nine billion people without exhausting the Earth’s resources or ureparably
damaging its natural systems. It was on the basis of this recognition that the World Summit on
Sustainable Development (WSSD) in Johannesburg in 2002 called upon the international
community to work toward improving global living conditions and to “encourage and promote
the development of a ten-year framework of programs on sustainable consumption and
production (SCP) in support of regional and national initiatives to accelerate the shift towards
SCP.”

Sustainable consumption focuses on formulating equitable strategies that foster the
highest quality of life. the efficient use of natural resources. and the effective satisfaction of
human needs while simultaneously promoting equitable social development. economic
competitiveness. and technological innovation.
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Signed by:

Participants of the Oslo workshop (in alphabetical order)
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WO

11.
12.
13.

14.
15

16.
17.

18.

Adriana Budeanu. International Institute for Industrial Environmental Economics.
Sweden

Karl-Werner Brand. Technical University of Munich. Germany

Maurie Cohen. New Jersey Institute of Technology. United States

Eric Drissen. National Institute of Public Health and the Environment. The
Netherlands

Frida Ekstrém. University of Oslo. Norway

Adriana Zacarias Farah. United Nations Environment Program. France

Chris Foster. Manchester Business School. United Kingdom

Dabo Guan, University of Leeds, United Kingdom

Andrea Gunneng. University of Oslo. Norway

Erling Holden. University of Oslo. Norway

Edgar Hertwich. Norwegian University of Science and Technology. Norway

Patrick Hofstetter. BAO - Biiro fiir Analyse & Okologie. Switzerland

Atsushi Inaba. National Institute of Advanced Industrial Science and Technology.
Japan

Mikko Jalas. Helsinki School of Economics. Finland

Kristian Juric. Institute of Ecology and Conservation Biology. Austria

Michael Kuhndt. Wuppertal Institute. Germany

Katarina Korytarova. Institute of Environmental Science. The Netherlands

Charlotte Leire, International Institute for Industrial Environmental Economics.
Sweden

Sylvia Lorek. Sustainable Europe Research Institute. Germany

Ilmo Mienpéi. University of Oulu. Finland

Lars Mortensen. European Environment Agency. Denmark

Hideki Nakahara. Musashi Institute of Technology. Japan

Ari Nissinen. Finnish Environment Institute, Finland
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Global Survey on Sustainable Lifestyles

.How do young adults (18-35) from different |
i cultures perceive, picture and shape sustainahlei

Explore ) |

| lifestyles?

- How can we build on their experience, creativei
ideas and values to implement policies and send |
messages on sustainability that are respectful of |

' developing new solutions and on communicating on
' sustainable lifestyles

' - New networks on sustainable lifestyles

.- An original approach replicable in many
countries

Produce )

- A greater visibility of the Marrakech Process on !
| Sustainable Consumption and Production '



Joel Bacha

UNESCO Beijing

Cluster Office for China,
DPRK, Japan, Mongolia
and the Republic of Korea

Regional ESC Policy
and Its Strategy in Northeast Asna

on Education for
'China, Japan

[0

United Nations
Educational, Scientific and
Cailtiiral Oraanizatinn




Consumer Choices

, Informed \
appropriate

decisions
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Sustainable Consumption:
Thinking holistically

The rate of
climate
change
Increases

More heat is
trapped in the

Fossil fuels atmosphere

such as coal
and natural
gas are burned
to make
electncity

0O,is

» released
Electricity into the
consumptio atmosphere

decisions



Sustainable Consumption:
Policy strategies for what?

Formal
non-formal

informal




Juited Naliores
Educational, Scientific and |
Cultural Organization
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UNESCO-DESD, Bonn Declaration, April 2009 (UN DESD strategy 2010-2014)




Consumer
Citizenship

Education
in the EU

Victoria W. Thoresen

Partnership for Education and
Research
about Responsible Living

Hedmark University College,
Norway
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Over time, the consumer movement has developed this vision
into a set of eight basic consumer rights which now define and
inspire much of the work Cl and its members do

eThe right to satisfaction of basic needs - To have access to basic, essential goods and
services: adequate food, clothing, shelter, health care, education, public utilities, water
and sanitation.

eThe right to safety - To be protected against products, production processes and services
which are hazardous to health or life.

eThe right to be informed - To be given the facts needed to make an informed choice,
and to be protected against dishonest or misleading advertising and labelling.

*The right to choose - To be able to select from a range of products and services, offered
at competitive prices with an assurance of satisfactory quality.

eThe right to be heard - To have consumer interests represented in the making and
execution of government policy, and in the development of products and services.

*The right to redress - To receive a fair settlement of just claims, including compensation
for misrepresentation, shoddy goods or unsatisfactory services.

*The right to consumer education - To acquire knowledge and skills needed to make
informed, confident choices about goods and services, while being aware of basic
consumer rights and responsibilities and how to act on them.

*The right to a healthy environment -To live and work in an environment which is non-
threatening to the well-being of present and future generations
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Social responsibility:

6.8°
Community

i%ﬁ'ﬁ% involvement
and development

6.7*
5" issues
HHKEERR
governance
6.6
/AIEtJ: %5%@] Fair operating

practices

Holistic approach

g.2* Organizational

Interdependence

core subjects

6.3
Human rights A *E

pRgg Corsumer  ORGANIZATION  tevour S5/EiE3

practices

&

6.5*
The environment I% iﬁ

* The figures denote the corresponding clavuse numbders In IS0 26000,
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PERL #8#&=

International

Reterence Group |

— -~

~|Lacal support unit

Steering Group

b

PERL Core Unit
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Monev-
value

efficiency

Sustainable

Consumption

Social
justice

SME

Consumers Korea



= Chinese government
Proposes full-range scientific
development view.

= Income level of Chinese
residents is improved and
consumption structure is

upgraded.

plementation of

nption in China

= Consumption view of Chinese
people is changing.







3. Recycling of textbooks in
schools




Challenge to ESC

How to Educate for
Sustainability In an
Unsustainable World?



Western Wisdom——Refuse the temptation

R T AR ~ ' Once again, the devil took him
| | to a very high mountain, and
showed him all the kingdoms
of the world in their glory. ‘All
these’, he said, ‘I will give you,
if you ,will only fall down and
do me homage.” But Jesus said,
‘Begone, Satan! Scripture says,
“You shall do homage to the
Lord your God and worship

. "
h|m d |One. — — The Temptation by Satan
Matthew, New Testament, Bible




Eastern Wisdom——Benevolence




Tradition Value

o WIARKHNF « Work hard by hoe at

e FFEARTF T midday

o YEHNITT PR * Sweating the soil.

o ik B LT * Do you know that grains

come from?

It’s due to the hard
work of the farmers.

.,.
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Present Value
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Where is the Way?
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Consumers and ethical products

THE ETHICAL
COMPANY

Friends Of ORGANISATION
the Earth

www.ethical-company-organisation.org

() App Store

&8 appcreatives



Consumers and ethical products

Consumer spending on green and ethical goods grew from
£1.4 billion in 1999 to £7 billion in 2009, according to the Co-
operative, but research suggests that consumers want more
information about what they are buying.

Consumer Reports launched their own iPhone app in 2010 to
compare prices while shopping.

Consumers International works extensively on Ethical Trade
and Sustainable Consumption.

Do you know the eight basic consumer rights?



iIPhone apps for consumers: know your
rights and ethical shopping (10 Feb 2011)

Two iPhone apps have
been launched to guide
consumers on their rights
and to make ethical
purchasing decisions.




The app provides consumer advice for
UK consumers in ten categories:

econsumer protection rules

edealing with faulty goods

eflight delays and cancelations

ehow to buy in sales

ehow to cancel a contract

eonline shopping and catalogue problems
epricing disputes

ereturning unwanted gifts
eunderstanding the Consumer Credit Act
eunderstanding the Sale of Goods Act




'The Good Shopping Guide' app:

eincludes ECO's ethical ratings
on over 700 brands from
fridges to printers

eprovides information on how
to green your business

eprovides information on how
to improve the ethical
footprint of your office
(covering office equipment,
energy suppliers, travel,
banking, insurance and office
supplies such as tea and
coffee)

ecosts £2.99 to download,
with 10% of the net revenue
going to the Friends of the
Earth charity




How 'The Good Shopping Guide' app works

1.A consumer chooses a category and then can choose a
product from there, such as coffee.

2.Then the consumer is able to compare the Ethical Company
Index (ECI) of different brands of coffee. The scores are rated
from a possible 100 points.

3.Summary tables
are also available,
ranking products
as 'the good, the (v 1
bad and the ugly’ | 7, LT

...................

in categories relating b lelelele alaleielels

000000000000000000

oooooooooooooooooooo

to the environment, | Pt HRERRHARER B
human rights and \ — ———
animal welfare.




'The Good Shopping Guide' app is
broken into seven categories

ehome and office

efood and drink e ————

Ethical Categories

ehealth and beauty
etravel

ecnergy

efashion

emoney
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COMMIT 70 BUY CONFLICT-FREE







